1R P
=
M

}.!il‘lh!illl

Sy |= i P j
L1 |IH’1 l|- (1

|

ﬁéﬁ?al!??b!

-y
‘L_

e = = §
e e — |
=SSk —— r—

- - -

T

—
e

pe’s largest, dig

74




Gontents

1. Overview
2.Demographics
J.3puces
4.Brand Activations
9. Gontact Section




MediaCity Overview AMEN
]

MediaCity is one of the most iconic
destinations in the North West, sei
on a Stunning waterfront location.

From media to experiential, to sponsorship and partnerships,
and seasonal and long term retail, there are lots of opportunities
to give your brand the platform to reach our dynamic,

affluent audience.

Located just a few miles from Manchester City Centre,
MediaCity is connected by fantastic transport links
and is the ideal place to make a real impact with your brand.
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to immerse itself among an array of
creatives, innovators, dynamic digital minds,
and high-profile companies.
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4 MediaCity Demographics

Demographics

59-74 years

Gen /
16-24 years

45,000

Weekly footftall

Gen X
40-58 years

”
0
GenY

Male Female 25-39 years




5 MediaCity Demographics RLDIRA
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MediaCity is a unique destination serving two distinct markets; :EI
Demonstrating its pull as both a visitor destination and a thriving community hub.
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6 MediaCity Demographics ll:
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The destination attracts a much higher
proportion of visitors from affluent groups

far exceeding the catchment expectation.
.. W Executive Wealin
MediaCity attracts a

stvistorssged boeen  GOMGEE Glimhers
25-45yrs at 6176
Mature Money

(the top three Acorn categories).




Spaces

MediaCity
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8 MediaCity

Key info

One of the largest outdoor experiential
spaces In Manchester, the Plazza s located
within the heart of MediaCity. A dynamic
outdoor space suitable for most types of
brand experiences.

Accessible to large vehicles, large outdoor screen available for hire,
located in the heart of MediaCity surrounded by BBC, ITV,
dock10 studios and University of Salford.

Hire: Full, half or quarter hire available

£4000+ VAT | £2000+VAT | £1000 + UAT

Whole Half Quarter

Promotional Vehicle or Activation

£1250 + VAT

»

Powel’A\_/allébIe (a'ppllcable charges)

21( 125[!"][] J Illl(ISB

Addmonal supplles avallable detalls on request.
Wate-r supply available: (applicable charges).
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12 MediaCity
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13 MediaCity

Key info

Brands with green credentials will

he in good company. Our gardens have
won national recognition through the
Green Flag award three years in a row.

The gardens offer flexible activation space for brand experiences
with a focus on health and wellbeing and pop-up experiential.

As a waterside development, we offer people who work, live

and visit us the best of both worlds in terms of green and blue space

and your brand can benefit from this unique green space in the heart
of MediaCity.
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Our event spaces have successfully
hosted back-to-back Summer,
Halloween and Christmas events,
exhibitions, and brand activations,
including Van Gogh Alive, The Art of
Banksy, Box on the Docks container
village, F&B pop-up and much more.
2023 will be no different with a packed
events calendar.

Opportunities for brand partnerships will exist 2k . | §
throughout the year. o ab ey (Y 7



Gontact

Head of Marketing, MediaCty
caroline.aikman@MediaCity.co.uk

Caroline Aikman |

Josh McAllister

Events Operations Manager, MediaCity
josh.meallister@MediaCity.co.uk




